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Abstract

The purpose of this study is to study 1) to study demographic factors related to modern retail
service selection; 2) to study digital marketing factors related to modern retail service selection; and 3)To
study the factors of market mix related to modern retailer selection behaviour, this study was conducted on
a quantitative basis for 300 people using Taro Yamane's sample size calculation formula. The research tool
is a questionnaire using a convenient randomized data collection method. Statistics used to analyze data
include percentage values, mean values, and standard deviations, and hypothesis tests use chi-square test

statistics.

Research shows that 1) A study of factors influencing modern retail store selection behaviour
found that digital marketing was the highest average (average 4.17), followed by market mix (average 4.1).
16) And 2) Personal factors consist of gender, age, education level and population. The study included 300
modern retail users, 55.33 percent of whom were male, 55.75 percent were between the ages of 25 and 30,
46.67 percent, and 43 percent were undergraduate students. Thirty-three percent of the company's
employees are employed or 54.67 percent, while the monthly income level is 15,001-20,000 baht or 42.00

perce
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